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eComXpo to Feature Top Exhibitors at April 4-6th, 2006 Online Event 
Chat with reps from Yahoo!, LinkShare, MSN, Digital River, Performics and hundreds more from your home or office! 

 
Chicago, IL (February 15, 2006) eComXpo, the virtual tradeshow for eCommerce marketers, will be hosting their third 
event April 4-6th, 2006. The third event is shaping up to be bigger than the previous two events combined; with an 
expected attendance of over 7,000 attendees and more than 175 exhibitor booths in two exhibit halls the next 
eComXpo will surely be a rousing success. The event will also feature panel presentations from industry luminaries, 
daily keynote addresses and the ability to enroll in the eComXpo University where archives of all past and present 
eComXpo presentations will be available on demand. Getting involved is easily done through the eComXpo website – 
there’s still time to register to speak, exhibit and attend the show! 
 
eComXpo features two exhibit halls – one for Affiliate Marketing, the other for Search and Interactive Marketing. In 
these halls attendees will find nothing short of the best in the eCommerce industry. Platinum sponsors for this event 
include returning exhibitors LinkShare, Performics and Yahoo! Search Marketing as well as first time exhibitor MSN. 
Attendees will also have access to representatives from eComXpo veterans Advertising.com, Affiliate Classroom, 
Digital River, DirectResponse, Findology, LinkConnector, LookSmart, Partnercentric, Revenue Magazine, SendTec, 
and ValueCommerce as well as first time exhibitors AzoogleAds, Internet Retailer, Web Bindery, WebsiteServices 
Magazine and over 100 others. April’s event, which is free to attend, will allow all users the ability to network with these 
industry giants 24/7 throughout the three day event.   
 
“A friend of mine once told me that any conference you attend should pay for itself within a week. I would say that 
eComXpo definitely meets those expectations. Only in its second year, eComXpo does an excellent job of what it tries 
to do: connect people, educate about products and services, and give you the chance to win free prizes in exchange 
for your business card. I would highly recommend this show to any small company that finds some of the more 
notorious shows like Ad:tech or the DMA too cost prohibitive. For the larger companies, this will soon become a 
required addition to coincide with booths at the other major tradeshows,” noted Tanya Alvarez of BlinkAds. 
 
As an exhibitor at eComXpo you’ll receive an unlimited number of show passes to distribute to your customers, 
subscribers and colleagues, a fixed number of passes to the new eComXpo University which allows access to all 
current and past eComXpo presentations through September 30, 2006, promotion on the eComXpo website and a 
chance to increase the number of qualified leads you have by leaps and bounds. There is still plenty of time to become 
an exhibitor at eComXpo by visiting the eComXpo website or contacting the event director, John Grosshandler 
 
Being a part of eComXpo is a valuable experience whether you choose to exhibit or attend the show! Registering to 
attend eComXpo is free and easy through the eComXpo website. Register today at http://www.ecomxpo.com and 
mark your calendars for the April 4-6th, 2006 show.   
 
About eComXpo 
eComXpo is the first virtual, online trade show and conference for eCommerce marketers. Its third show is April 4-6, 
2006.  The focus of the show is Search, Affiliate and Interactive Marketing.  Free registration and information are 
available at http://www.ecomxpo.com. Over 175 exhibitors, sponsors, and presenters will be gathering with over 7,000 
attendees, completely online. eComXpo provides all the benefits of a top tradeshow without the cost, travel or hassle 
normally associated with traditional events. After just two shows, eComXpo has become the world's largest trade show 
for eCommerce marketers. 
 
For more information, contact John Grosshandler; john@ecomxpo.com or 847-226-3401. 
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